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ABSTRACT

This study explores problems felated to lkn(.)wlcd'ge sharing in the I_nfonhation Age
-and attempts to provide a Solution for them. The priniary problem revolves z_iround
how locating fhe' relevant information we’re looking for online is becoming harder
since it is not well organized and quickly accessible within the vast internet. In
addition to that, the‘re;- is more “noise” available than useful quality content. The
reéearch delves into the nse of blogging as a fast, up-and-coming means of knowledge
and quality content sharing amongst communities of bloggers with similar interests.
Knowledge sharing implies a bi-directional exdhange of information. To read blogs is
not enough. One must start a blog al;d engage other bloggers with shared inferests.
Therefore the study and methodology of conducting it involves implementing a blog
(using the open source blogging platform WordPress), promoting it to those interested
in the topics it covers, socializing online with a community of like-minded bloggers,
and at the end measuring the usefulness of blogging as a means of knowledge sharing
by analyzing blog participation. The implemented blog for the purpose of this study
is located at wwW.PéssionBasedLeaming.com and the blog’s topic is about leaming,'

knowledge management and personal development. |
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CHAPTER 1
INTRODUCTION

As more and more people get internet access and publishing content online gets

casier, finding relevant exact information will become more difficult. '

" Many countries are now making the move from industrial economies to knowledge
economies. [1] For knowledge economies to function well, good knowledge workers
are the primary factor and part of being a good knowledge worker is possessing a
decent understanding of online knowledgé; sharing‘and‘ having the skills to engage in

it effectively.

- 1.1 Problem Statemeht‘

1.1.1  The Increasing Staggering Amount of Online Information

The Information Age has ushered in an explosion in the amount of content available
on the internet, and together with it countless technologies have appeared online to

help facilitate the sharing of this knowledge effectively.

There 'is little awareness__about: the signiﬁcant.power of these online te:chnologies
which - facilitate knowledge sharing. The untapped potential in using theml .iS'huge.
The trouble is that it’s not being tapped as much as it should be. As a resﬁlt,. as the
-amount of information inc:eaées, so will the problems in finding that which internet -

users seek.



1.1.1 The Increasing Need for Effective Methods of KnoWledge Shﬁring

An online phenomenon that has taken knowledge sharing into a whole new amazing -

level is the 'bl_ogosbhere.

Over the past few years, thousands of blogging communities. discussmg all kinds of
niche topics-have formed online. A huge amount of knowledge is bemg shared and
even created within these communities. As all of this happens, the maj_orlty of online

knowledge seekers are not leveraging blogs and blogging for effective learning.

1.1.2 The Misconceptidns and Lack of Awareness about Blogs

Another problem is that many people have misconceptioné about what blogs are.
They think they’re silly online diaries teenage girls maintain about unimportant
personal topics — something which is far from true. Others think'blogs have zero
Credibility and shouldn’t be trusted. These misconceptions should be corrected by
conducting more researches and empirical'étudies proving the usefulness of blogs and

also by highlighting the ones that have arready been conducted successfully.

Besides these misconceptions, there are also people who are still largely unfamiliar
and unaware with what blogs are and what blogging is all about. Awareness should

be increased.

- L2 Objectives and Scope of Study-'

~ The goal ‘is to demonstrate the effectivenesé Qf blogging as a good means of

knowledge sharing.

1.2.1 Objectives

o Build a blog-based website about a speciﬁc topic (I chose knowledge

management and learning).



» Engage a community of 'peoj:lé sharing the same interests.

. Arrahge and store content as it grows, by applying knowledgé
'mariagement principles. | | '

. _Dembnstrate the .effe.ctivene.ss of blogging and the blogosphere as good

ways to engage in knowledge sharing.

: 1.2.2 Scope of Study

The -main and primary scope of this study is focused on exploring the potential
benefits blogging has -as a means of knowledge sharing online (and possibly even

‘within organizations).

The scope of the audience of the implemented blog is siudents, entrepreneurs and
knowledge workers interested in knowledge management, learning and or personal

development.



CHAPTER 2.
LITERATURE REVIEW

2.1 WhatIs a Blog?

A blog (also known as a weblog) is a relatively new online technology which enables
people to publish their thoughts and easily share knowledge. One doesn’t need to
know programming or even HTML to operate it. [2]

Each piece of content published individually is known as a blog post. Posts are
~organized in sequence based on the date they were published and are also classificd
by the categories they are tagged with. They are stored and archived in a sequential

manner:

Axtl’mres

Dec mber 200?

.‘NovemberQGDT e
,Octaher2um ]
'. September 200?"' o
August 2007 S — S
ity 200? o
JUne 2(]1];,r e
May ﬂﬂ? S S —

Figure 1 Example of a blog archive

erters of blogs are known as bloggers Unllke discussion forums, ‘a blogger has

control over what he/she publishes. As a result a blog ends up becommg a space in



which a b]ogger can comfortably express his or her personahty It’s. hlghly

individualist in nature.

Visitors and readers of a blog have .the.abili_ty to comment on each post a blogger
publishes. A lot of discussions and knowledge'exchange occurs within the comments

section. The following is an example of a typical blog"post.'

It shows the date of publi_cation and at the bottom displays the latest number of .

~ comments.

| i ) Becommg Self-Ta ught

,Mnst_of the. skills I use to rnal(e & Iwung are sklils Ive learned on my
Wiy ‘weh dessgn, desktop publlshlng, rnarketlng, personal
‘;productwity ‘sktllsJ even teachmgl Ahd: most of what I'know about _
-scnence, poht;cs, computers, _art, guatar playlng, wnrld hustunr, wrntmg,_

- ahd & dozen other topics I've: picked:i Ap nut5|de of any. forma!

. educatmn.

‘Read the rest of thls entr'f 3

23 Comments » |; Posted in: Featured l.lfestyle.

Figure 2 .Example ofa blog post'[s]



A blogger may alsb link to another bl.og and comment on another blo_gger’s ideas.
This can result in a lively debate which is i'ery public in nature. The act of llinking
also coniributes -to the spread of traffic and reétdef_s ‘froml one bidg' to another.
Commenting and linking are digitél forms of social interactions. It is for this reason

that blogs are often called and known asa type of social media or social software.

2.2 Knowledge Sharihg and the Blogosphere

Over 120,000 blogs are ércated _everyday [4]. Mdst are personal, farely updated ones,
discussing random things from Baskin Robin’s ice cream, to how cute Persian kittens
are.. However some of them are authored by very active knowledgeable bloggers'
focusing on épeéiﬁc domains of knowledge, whether it’s economics, mechanical
enginecying, politics, music or even knowledge management. With passing time, such
blogs sdﬁletimes become the center of passionate communities intcreste.d in the same
topic as the bloggers t_herhselves. A lot of knowledge exchange happens on such
blogs. Furthermore, as content grows, it is relatively easy to retrieve old useful

discussions.

' [® Technorati

Weblogs Cumulative; March 2003 - March oor

mogs
374053

Figure 3 Blogosphere-growth [4]



Unlike the mterest-centnc email lists of the early 90’s, during the mfancy of the
internet, blogs offer a much better format for communication, collaboration,
: knowledge exchange, mforrnatlon retention and content orgamzatlon [5]. They even

_ apply the use of taxonomies through the use of tapging.

. Knowledge management practitioners began noticing the potentinl of implementing -
blogs and other social media technologies (referred lo as Web 2.0) like wikis an.d
social networkmg, in corporate settings only a few years ago. ThlS has given rise to a
new niche academlc field in knowledge management, known as KM 2.0. It promotes
the implementation of Web 2.0 technologies i in the enterprise, and hence Enterprise

2.0,

Technologies are only one minimal aspect. Getting employees in a company to use
them is a challenging one however thanks to usually weak incentives. .In the open”
internet, the pool of potential users/readers is gigantic. .lt’s not as difficult attracting
people to read, comment and exchange knowledge. The incentive for such people is

; already present. It is simply non-other than a strong passion for learning.

2.3. ‘Blogs as Vehicles for Knowledge Management Initiatives

The massive growth of the blogosphere has canght the eyes of many people. Some of _
them include members of academia who see its great potential for knowledge

managernent and knowledge sharing pnrposes [6].

Using weblogs, or blogs, as vehicles for knowledge management initiatives i.s _
a relatively new concept, but one that has gained rapid recognition. The
earliest weblogs appeared only a few years ago. As personal journals, often
espouéing individual political views or chronicling personal dailjr events,
blogs did not seern to fit into an organizational knoWledge management
framework. Attitudes towards weblogs and uses of blogs are changing

quickly, however. In a col.la.borat_ive work environment, blogs brin:g significant



benefits to enterprises willing to adopt the technology. Writers of blogs, called
bloggers, can add to. the sum tofal of knowledge for research projects, share
industry and product knowledge, capture and &isseminate pertinent news from
. outside the enterprise,_ and contribute valuable insights on sp_eci_ﬁo su_bjects.
They are particula‘rly_ useful for promoting knowledge in cross-cultural _

environments [6].

~ As the excerpt above mentions, blogging for knowledge management. lmtlatlves is
indeed a relatlvely new concept. Iti is for this reason that there are many skeptics. New
is untested and untested ‘apparently - is unrellable The skeptlcs aren’t wmnmg

however

| Some majoxl~ multinational companies have already started implementing internal and
external blogs [7, 8]. Internal blogs are ones used for collaboration and knowledge
management purposes while external ones are mainly for the purpose of public
relations. Even CIO magazme is publlshmg articles promoting blogs as a better

option than email for com_mumcatlon in collaboration-intensive environments [5].

If your existing e-mail system makes it nearly impossible to find what you -
need or effectively manage many documents, you might be ready for = -
enterpnse blogging on your corporate intranet, according to analysts and

vendors at the Enterprise 2.0 conference in Boston [5].

The current path we’re headed on suggests that 'blogging as a means of effective

knowledge sharing is increasingly gaining momentun.

2.4  Using Blogs in the Field of Formal Education

It’s interesting to note that experts in the field of education (whieh in Some areas
overlaps with knowledge management and more specifically knowledge shari_ng)'

have also noticed blogging’s potential [9]



A consultant and former chief scientist at Palo Alto Research Center, Seely
- Brown spoke at a conference on technology and- ‘education at the
: Massachusetté Institute of Technology. The conference was organized to mark
the end next year of an eight-year partnershlp between MlC]‘OSOﬂ and MIT to

explore the use of technology in learning.

.. "As you work shoulder to shoulder with other kids, all the work you do and
work in progress is done in public. So others understand what you're

thinking," Seely Brown said.

The evolution of the Internet can facilitate this approach, he said. Web 2.0
tools, such as wikis and blogs, make information sharing and content creation

easier [9].

Ideas such as the above aren’t only expressed in conferences but have also been

mentioned in academic journals [10].

In this paper we report on our experience usihg a blog to support teacher
education. The system has been used to support communication and reflection
- while students were spenoing a period of teaching practice. The system has
not been used, despite its potential usefulness. In this paper we reflect on this
experienoc to identify strengths and weaknesses of blogs in supporting

learning in the field [10].

A few academic experts even went as far as conducting empirical research to measure
the usefulness of blogging for knowledge sharmg and learning purposes w11:hm a

' umversnty cnv1ronment [2].

The study investigates the impact of weblog use on individual learning in a
university environment. Weblogs are a relatively new knowledge sharing
“technology, which enables people to record their thoughts in diary form and

publish those diaries as web page.s, without programming. or HTML coding.



- The research sought to empirically detennine'whether the keeping of on;going
(web bas_ed) learning logs throughoﬁt a semester would result in better overall
| student perf_orinanee-. T_'hia Was hypothesiied, because '.we‘b based learning logs _7
appear to promoie constructivist lcaming, provide reinforcement and increase
accountablllty (non- anonymous idea sharmg) Results from an information
. systems undergraduate course. with 31 students indicate that weblog
| performance is a significant predictor for learning outcome while traditional
coursework is not. Weblogs appear to have highest predictive power for high
and low performing sfudents, but much less_ predictive value for medium
performers. Results also suggest that there is a learning effect for weblog

authoring [2].

What the aforementioned suggests is that there also learning benefits not just for
engaging other bloggers but also for authoring one’s own blog. The research shows
promising results but it’s one conducted within a university environment ~ a context
in which learning is formal. World-class academic institutions such as Harvard are

already using blogs as knowledge sharing tool {1 1] The same is true for MIT [12].

Weblogs al 1larvard Law School

Free blogs for the Harvard community |

Weklogs at Harvard Law is providad by the Ber:mar Center for Intemet & Secery

ar Harvard Law School as & free service t the Harvard community, Anyons with an
email address at harvard.edu, radeliffe edu. or hbs edu can sign up instantly and

be bioggmg ih minutes

Recently Updated Blogs

P.».';bm"{‘]t;hn Pernett - Bevisier, ~

: Bérkman'

Harvard Novet 2:94 am

T sche Univarsi hen - - . vE ot

b eroity 2004 8 The Revikinan Coarer 48 mitner
Lodinty ot Horvars Lar Stheal

Lerters from 2.04 am -

Home Is ¥ha feart [ricelis 12:04 am

Joc Seatis Wablm:.; Aprlz

Wiy bicg at Harvard?
® Choose from over 100 themes to make your blog unigue
- ® Customize your blog quickly and easily with widgets.
= It's easy to create a pad:zast, just upload mp3 files! Praject Info
* Spphisticated spam protection with Akismet keeps out undesirables. Terms of Use

Privacy Palicy
- . Lemal ¥4
- Create & weblog — oAl AL

Blesg weithy ¥gjrdPr

Figure 4 Harvard blogs .
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Get Your Blog Today!

. welcome to the Beta Caddie Blog Seruer(CBS)'. Browse the mast
recent posts. The current blog roll is now on our "Community Server”.

Gettihq vour blog:

1. The first st'e'p is fo. reg‘ ister (you must be on campus}
2. Email software@mit.edu, include the username from 1.

Optional:
You can also request your own picture gallery.

Due to sp;am problems, new blog creation has been restricted to
membears of the MIT cammunity (students, faculty, and staff). Please
email us at software@mit.edu to request a blog. : '

Email us at software@mit.edu to reguest a blog on this server. You
=an also request a forum and/or photo gallery. '

- Figure 5  MIT blogs

In organizations and companies if the task of blogging is an official part of one’s job -
then it becomes formal. On the internet however, blogging is completely different and
- seems 1o result in better outcomes due to the informal nature of knowledge shéring it

provides.

i



25 'T_he Properties ahd Social Aspects of Blogging

. There are numercus reasons for why bloggmg canbe a good method of knowledge_ _
sharmg The special properties and highly somal aspects it possesses are what makes

it unique and suitable for this purpose.

Bloggers can connect 1o one another very easily. In fact the blogosphere is an
enormous network of mterlmked blogs. Those sharing the same interests tend to link

~ heavily to one another and as a result form clusters w1th1n the vast blogosphere.

Blogs are also very viral in nature. Content is delivered rapidly and a hot story can
spread like wild fire, sparking a fruitful debate. Another aspect of this rapid delivery

is the fact that it’s very easy to publish content on a blog.

Besides rapid delivery, blogs also offer high searchability. Each post can be tagged
‘with a category and can be retrieved easily by simply searching within that specific

chosen category.

Storing content as it grows is very casy to do with a blog. Retrieving is also simple '
and isn’t tedious. Categories (also known as tags) are included in posts and act as a

taxonomy which organizes blog posts accordingly.
2.6 Social Contexts and Lev Vy’gotskj(’s Theor'y of Learning
‘Each community of bloggers discussir_)g a certain topic also acts as a social context -in.

which the understanding of the knowledge being discussed is socially constructed.

This, according to Russian psychologist L.ev Vygotsky, is the typé of context in .
which learning can properly take place [13].

.12



Social constructmsm is a variety of cogmtwe eonstructmsm that emphasnzes
the collaborative nature of much leammg Social constructivism was_

E developed by post—revolutlonary Soviet psychologlst Lev Vygotsky.

He argued that all cognitive ﬁ.mctlons or1g1nate in, and must therefore be -
explamed as products of, social mteractlons and that learning was not simply
the assimilation and accommodation of new knowledge by learners; it was the-

process by which learners were integrated into a knowledge community [1 3].

The b_logosphere is a vast space with many small knowledge communities. It is the
process itself of integrating and engaging a knowledge community that brings about |

learning and facilitates good knowledge exchange.

2.7 Factors That Make a Blog Successful At Knowledge Sharmg

As mentioned prev1ously, b]ogs are essentlally a social medium and the blogosphere
is a vast social network in which hke—mmded bloggers form clusters and

communities.

The primary factor that determmes the success of a blog as a tool for knowledge
sharmg is social activity. Just 11ke in the real world, online, how well a blogger
socializes determines the success of that blogger’s blog. This can be broken down
into two things, firstly, what you have to say, and secondly, how well )'Iou. market

yourself,

2.7.1 Content

The originality and value a blogger provides in the form of content is the first factor

which makes a blog successful at knowledge sharing.

13



Frequent blog posts contammg unique content eventually attract a loyal readership. A
portlon of this readership then begms to comment regularly on each post and in the |

process forms a community which engages in knowledge sharing.

2.7.2 Soclal Marketmg

ertmg regular solid content alone won’t do the job. A blogger needs to interact with :
other bloggers and the communities on their blogs. This is done by commentmg on

posts of other blogs, linking to them and addmg ¢commentary about what they think..

Bloggers who promote their blog posts on major social media sites such as YouTube
also tend to do very well. YouTube gets millions of unique visitors.every month and

has a huge active community of commenters.

Commenting on blogs and YouTube, and linking to other blogs with the intention of

promoting a blog are all forms of somal marketmg

14



CHAPTER 3
METHODOLOGY

3.1 - Researching Existing Blog-Communities

~ The first step in conducting this research is studymg existing onlme commumtles of
bloggers who discuss the relevant topics of learning, knowledge management and
personal development. One must locate them and observe the interactions and

knowledge exehange'that occurs within them in order to determine their well-being.

3.1.1 Exploring Technorati’s Data

Technorati is the premiere destination on the internet which provides data on the

blogosphere. As of eatly 2007, Technerati was tracking over 70 million blogs [4].

Finding blogs discussing specific topics is easy when using Technorati. It monitore
daily posts published on blog's and-classifies them according to the categories they’re

tagged with.

So, for example, 1f I want the latest posts about knowledge management, all I need to
do is key in “knowledge management” and search it in Technorat: This wﬂl result in

a listing of recent blog posts tagged with “knowledge management

All that’s required is exploring the resultmg list to see wh1ch blogs are focused on.
| knowledge management and discuss it most of the time. An lmportant aspect of this
search is to have a look at each blog’s blogroil, a list of links to other blogs on similar
and related topics. Eventually, a eommunity of more than 20 blogs covering the

relevant subjects can be easily found. .

15



" 3.1.2 Analyzing Content

Afier lo t’“g the blog commun nity, the next step is to analvie the contént’ -being
: _publlshed both in posts and in the comments section since that will determine the
quality of the discussions and also will indicate how knowlcdgeable the community is
about the topic being discussed. Lookmg at the content also shows how diverse the

- opinions available are.

3.1.3 Observing Activity

Besides content quality, the level of activity is also important. Blog communities that
post frequently and almost daily are the ones with Very vibrant and lively discussions.
They have momentum and are usually very passionate about what they discuss given .

that they spend a lot of time researching and writing about it.

16



 CHAPTER 4
" IMPLEMENTATION

4.1 Setting up the Blog’

Setting up one’s own blog is the first step involved in the rimplemcntation stage. If
one chooses to have a basic set-up then registering for a freé bliog at available services
like Wordprcss com and Google’s Blogger is the ideal option. However, for the
- purpose of this research, I decided against going with a basic set-up and optmg

instead for a professional approach which involves a number of aspects.

When entering a community of b_loggers-, one needs to become a contributor through -
.c'ommenting and also by publishing posts on his or her own blog. The more value a

contributor can provide, the better the learning experience 'an_d discussions will be.

Furthermore, commenting on other blogs will - attract 'trafﬁc to one’s newly -
1mplemented blog. Traffic is very essent;al because without 1t there is no rcadersh1p _ |

and without a readership, there can’t be any discussion.

4.1.1 Gettinga Domam Name and Selectmg a Platform

Most blogs are hosted on websites like WordPress.com and Google’s Blogger com
for free. Professional bloggers however who are serious and dedicated get their own

domain names and paid hosting.

As a result I decided to-implement the blog, PassionBasedLearning.com by following
the professional method since it creates stronger credibility in the eyes of new

“readers. New readers tend to take a blog with its own bought domain name more

17



seriously than free blogs Moreover, gomg for paid hosting prov1des much more

ﬂex1b111ty in demgnmg the blog and customizing its important features

' Thc chosen system to use is the. WordPress open-source blogging: platform which is -
very popular amongst many highly mfluentlal bloggers. The platform is designed
with MySQL, PHP, CSS and HTML, and is rather easy even for an amateur

programmer to modify.

A great aspect about WordPress is that it also has thousands of available plug-ins
des;gned by its countless fans worldwide. These plug-ms add up extra functlonahty to
the system. They can turn it from a simple yet very sufficient bloggmg platform into-a

full-fledged and powerful content management system.

Back to Passion-Based Leartiing

Lost your password? -

Figore_ 6 - A typical WordPress login page



4.1.2 ertlng Solid Content

Before starting to market the blog, it must contain a few good posts w1th sohd and
- well-written content ‘This will make new readers and visitors to the blog, stick around
longer and explore it which will in turn convert some of them into becommg regular '

readers and commenters.

Another importént aspect to writing solid content is that it is precisely this type of .
useful corltent_thét receives links and mentions from others blogs. Links bring traffic

and are a form of social interaction in the blogosphere.

Furthermore, words are essentially how you express yourself and personality. Just as
in real life, if one is shy and doesn’t communicate clearly, getting ideas across won’t

beeallsy. The same thing applies online. Quality content is king.

Copyrighting one’s original content is also something important. A popular and

simple way to do that on the internet is with Creative Commons copyright licenses.

| 4.1.3 Design

The design of the blog must be content-centric which means that it should make the
content ealsy to read. For example, having red text against a purple background is very
‘bad content-centric design becau'_se it makes reading very difficult. However, the

usual black text against a white background is much more readable:
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ASHE AR s RISLREINSOLS Leamy

imagine if you sat down-for a conversalich with a persor wha held the same exact
“views you did on-any. and every single topic. Gosh, that would be so boring and very
non-beneficial for learning how wouldn't it? Just visualize a blog post with 213
" comments all saying something alang the lines of "l agree”. '

Mot fun.

Disagresment is a wonderul thing - creative disagreament that is, the kind that's not
destructive but construciive and instructive. If anything it's thought-provoking and very
Engaging as it exposes your mind to hew and unique: perspectives.

Looking to have inlense brain orgasms? Read an eloquently-wiilen book and consume
informatian coiming fram a perspective you disagree with. Te do it right and enjoy the
precess though, you'li need to have an open mind and a aid-back attitude. Of course,
if tha information you consume is designed with a clear intend to offend. then it wik be
understandzble if vou get offiended. Mowever, if you're easily provoked by something
polite but contradictory to what you believe, it might be due fo being highly defenzive
and sensitive

* It need not befike that, You don't have to swaliow everything. All you need 1o do is
simply censider it or a1 leas! some parts of #. K wor't hurl.

~ Qurinitial reaction when faced by things we disagree with is usually resistance.

~ Whenever you feel that resistance, take it as a sign of  leaming oppertunty. You can -

throw it away or grasp it. | choose the latter because often, one of the foliowing
happens: ’ -

® }become aware of a perspective | never even knew exisied

hwsrad o

“{Receive EREE Cantent}

L ..= The persoective | alwady belizve in nels. stronathened .

Figure 7 The design of the implemented blog

4.1.4 Search Engine Optimization

-T_hei‘e are tricks one can apply when de’s_i'gning the blog to make it easier for search

‘engine spiders to crawl on it and hence index its content in high ranking positions in

search engines.

For instance, people searching for know‘ledge'management, learning and personal

development related articles on search engines like Google and Yahoo will see the

links to relevant posts that I write containing the keywords they are looking for. That

will slowly build up traffic to the site from search engine.
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" Over time, this traffic can contribute a lot to the blog but more notably, it’s free traffic
that doesn t cost any money to attract. In addition to that the trafﬁc is from the target '
market I want to promote the blog to — peopie interested in iearmng, Knowtedge

management and personal development.

Ther'e. are n_umerous ways to optimize a blog for_ hiéher rankings in search engines.
The first is to make sure that the tit}es of posts are surrounded by the <hl> HTML
code. Search enginc crawlers give more priority to reiovartt keywords wrapped by -
<hl> codes. A second method is to include popular keywords people search in the |
titles and content of blog posts. Furthermore pinging and submitting the blog to be
indexed quickly in the webmaster sections of Google and Yahoo helps the blog get

better rankings in search engines.

The follow is a table showing the changes made to some portions of code for
improved SEQ. The posts’ titles were originally wrapped in H2 tags in the operi—

source WordPress design I chose.

" BEFORE

] <div class="post-title"> <h2><a href="<php the_permalink() 7>" rel="bookmark" title="Permanent Link to <?php the_title(};

>"><php the_title(); ?></a></h2>

AFTER

<div class="post-title"> <h1><a href="<7php the _permalmk() 7>" rel="bookmark" title="Permanent Link to <"php the title() .

77 ><'?php the_title(};, ?></a></hl>

" Table1 SEO code modiﬁoation.

- Together with solid cootértt and incoming links from other blogs, the above methods
work well hand in hand to- boost the search engme rankmgs of the blog and hence

“attract traffic and a targeted readership.
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4.2 Highlighﬁng RSS Subscription Option's '

- A'blog’s Rich Site Summary (RSS) should be very visible and higl.llighte.d. A blogger
_sho.ul'd. always éncourage readers to subscribe to the feed. Feedbumer is a service that
lets bloggers track how many people are subscribed to cach of their blogs. It also
ShoWs the daily activity of how many.pe._ople burned the feeds and read material from

the blogs.

This is how individual posts look with the Feedbummer RSS 'Subscri‘ption options

‘highlighted at the end of each one:

.. Don't Miss. a Single Post, Sulscribe o the RSS feed or by Email TODAY! :-)

Enter ¥our Email Addess: -

Delivered by FeedEiu:ner

10 Responses

Tiara lol @ " hope you disagree”

For me, i's not.so ruch whether you agree or
disagree with something, because with many
issues it"s not a two-sided thing. What comes realy
helpfisl is pecple sharing their cwn perspectives of
the issue - often it's one that you haven't
considered yed, and it fleshes out the issue and
generates more creathvity.

: "s'te'rling | bizlift - Amir, nice topic. Sory to disappoint you and agree
o ’ Lo with the post. ) . :

People generafly don't $ke to move out of their
comfort zane. That's why they subscribe 10 media
that supports their view of the world. t’s why the
world laughs at us Amaricans for eating at
McDaonalds when in Europe. )

Figure 8 An example of a blbg post
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4.3 Promoting the Blog

Now that the blog is ready, the next step is to promote it. |

' 43.1 Commenting On Other Blogs

The easiest and quic'kest' way to promote one’s blog is to comment on other bfg ones
with large readerships discussihg'similar topics. Using Technorati, I found great blogs
and began contributing in their comments .section. I gave my opinions about the
blogger’s posts'and interacted with other commenters. It’s a form of social interaction

and networking.

4.3.2 Emails to Fellow Bloggers

After creating a list of about 50 blogs with shared intereéts, blogging about the same
topics my blog is focused on, I began emailing the bloggers to introduce myself as
someone who is new in the “neighborhood’; This creates awareness amongst those
bloggers in my field, that there isa new one - who JllSI started out. Creatmg famlllarlty

is useful since it doesn’t make me seem like a stranger

433 Social Media Marketing

Social media marketing is a very pewerful way of promoﬁn‘g websites and blogs

online. This is because there are many social media sites available on the internet now ..
| covering a wide a range of topics. Many of them have millions of signed up members
who discuss different . topics which are categorlzed by the commumty usmg
folksonomies. There are many b1g socnal media websites on the internet and I chose

to focus my attention on two of the most popular ones.

Digg:
Digg is a huge website containing soeiallyndriVen content. Stories and blog posts are
~ submitted which makes them appear in the “Upcoming Stories” sections of the site. If

users like the story, they vote for it. If they don’t like it, they burry it.
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When a story or blog post gets enough votes, a headline linking to it goes to the main

page which then makes the thousands of people who are online at ahy given time |
click on it -and v131t the websne or blog This drives a lot of traffic and new
readershlp Besides voting and burying stories, Dlgg S users also interact with each

other and forward one another useful stories.

StumbleUpon:

StumbleUpdn is a little similar to Digg. Users_submit‘a' story and if they like it, they
givc it a “thumbs up” vote and if they dislike it, a “thumbs_down". A “thumbs up”
vote is bésically a i‘ecomm‘endation to other readers. Every time you click “Sﬁunblc”,
StumbleUpon takes you to a random website related to your interest which you can
then vote for and review. If enough people vote positively for a story, video, picture,
or blog post, the system will send significant traffic in hundreds and sometimes even

thousands of people. I submitted my own blog posts from time to time.

StumbEeUpon

Cata!ysts lower the energy needed to tngger a reaman Sxm:larly, a motivation catalyst Iowers t
vou need to gat started. .

Figure 9 = Snapshot of my StumbleUpon account
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CHAPTERS5
RESULTS AND DISCUSSION

I launched the blog on 31% January and so far the results have been positive. The
online promotion efforts have been successful, especially ones focused on using

StumbeUpon.

3.1 Traffic Results and the Blog’s Status

As of 13th April there are 17 posts and 86 comments which is an average of 5.4

comments per post.

Pubiished Piece - : ‘Number
Post - 17
_Comment . . E . 86

Table 2 Blog"s status

The total number of visits has been 8,474 mostly from the United States. The page
. views are 14,760. This' data is-measui‘c by Google. Analytics, a free web application
that tracks a website’ s incoming traffic and analyzes it. The h:ghest number of RSS

subscrlbers recorded by Feedburner is 100.
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‘Readership Stats 3 'Number of hits and views

T Visits B 8,474
Page Qiews . _ = 14,760
RSS subscriptions . ' 100

Table 3 Readership and traffic stats

5.2 Social Media Marketing Results

The results of social media marketing are encouraging. 1 did a decent amount of
networking online through Digg and especially_StﬁfnbleUpon with people sharing

- similar interests related to the topics the implemented bldg Covers.

craigharper

ommeditation ascamputar

Kelilegb‘y,

unipsycho © karimi7 - _ sf@irecloélz-

You are a fan of 92 people

Figure 10  Snapshot of StumbleUpon friends
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AS the figure above shows, I befrlended 92 people and 1 was befrlended by 32 who
kept track of my blog and what I Stumb]ed

5.3 SEO Results

The results of search engine opt1m12at1on weren’t noticeable and I beheve thlS is
because the blog is still new. To rank well in search engines, a blog needs to have a
good- number of incoming links and since the blog has only been recently established

there aren’t many incoming links as would be preferred.

5.4 Results of Commenting On Other Blogs |

COmmehting on the numerous blogs I read had a significant contribution to traffic.
With the exception of one very large one, most blogs contributed small amounts of

traffic. However when added up, the traffic received is sigﬂiﬁcant.
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| CHAPTER6
' CONCLUSION AND RECOMMENDATION

During the project, I Jearned m'ore. about the subjects I covered through reading other
similar blogs and also by engaging with commen_ters; By measuring, the curferit level
ef participation and emails I’ve‘-received, it is evident that blogging and the blog
i_mplemenied fer the purpose of this study, are i.ndeed useful knowledge sharing tools.
The 100 RSS subscribers are sociaf f)ﬂ')Of, that people found the blog beneficial.
Furthermore so is the positive feedback received from the Digg community. As
explained previously, when a post is submitted to Digg,.people can "‘Digg it” if they
| like it or “Burry it if they don t. The following figure is further proof of the posmve

1mpressmn

 And there you have it. .

~ That's bagically it! Take your time and apply those steps to create the personal
Tearning environment you desite. Embrace this powerful system of free webshased
services, iImmerse yourself and like a sp;}ﬁge, absarb all you can. You may also
compliment your diet of blogs posts and articles with other farms of media such as
podcasts and videos. Last but not least act on what you've learned.

If you liked this post p!ease share it on del icio.vs or. vode for it on Digg, I d’ heam.{y
appreciate i - :

'; diggy it
Figure 11 Example of a post that was well-received

As demonstrated above, that pamcu}ar blog post received 99 Diggs aﬁer I requested

from readers to vote for it.
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Here is fhc same post at the Digg website:

Pﬁ”ﬁfz%{/yf VStar{* YOur 3
s You could 8
ZiP Code:

passionbazedearming com — A personal learming smvironment (PLE} is a
. helps learners manage -and take control of their own lsarning. It incluc
" communicating with others Iea%ning the same thing you are. APLE ¢
steroids. It makes it fun and increases productivity.

Subinitted: 67 davs ago

Submitter;

Share:

By . Bury

Comments {3} ' Who Dugy or Blogged It? _B'Iog' It

" Global Setting

Figure 12 A snapshot ofa wcll-rééeived-post at Digg

29



The study clearly demonstrates that bloggmg as a means of knowledge sharmg should
be - taken very seriously. Tt works and is increasingly being adopted by major

orgamzatlons and educatlonal 1nst1tutxons asa good method of learning.

It is best when carried out as a self-initiative driven by a passion to learn new things.

The reward of learning new things is already an incentive and doing it on the vast. o

~ open internet is very possible an'd'easy_.

Besides demonstrating the benefits of blogging for knowledge sharing, the Sfudy also
demonstrates the benefits of using social media sites like StumbleUpon for
networking with like-minded individl_iaié and gaining exposure for a newly launched .

- blog.

The best way of finding out the great benefits is by experiencing the exercise of
bloggmg itself. Once someone delves into it and begins usmg blogs for learnmg, the

benefits involved become very obvious. -

~ For the purposé of future related'rcséarches, it would be interesting to carry out the-
outlined steps in this study but instead of doing so individually; they can be done in 2 |
.group 50 that each individual’s results can be compared with the rest. This, I belie_ve,

will contribute to a more accurate conclusion.
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* APPENDICES |
APPENDIX A: TRAFFIC DETAILS
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W, passembasedieawmg comi _ . _' Jan 31, 2008 - r 12 20&8
Mistors Overview . o .. 2 ©

e BATA visits .
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Do 14,760 Pageviews
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